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BEAUTY & WELLBEING / UNILEVER INVESTOR EVENT 2024

Beauty & Wellbeing at a glance
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Beauty & Wellbeing overview

"
Primary Verticals

Prestige

Emerging challenger

Wellbeing : #4 market position
! leadership positions in Asia

#2 market position

Skin Care

PAULA'S
CHOICE

SKINCARE

€144bn

w POND’S

Hair ®mSkin ® Wellbeing

i
Source: Euromonitor; Skin market size includes Prestige; Wellbeing market size based on Vitamins & Dietary Supplements; Unilever FY 2024 Financial Data

Power Brands

Dove
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Beauty & Wellbeing Financials
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5-year CAGR 6.1% 4.9% 2.3%
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